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We offer two types of advertorials to suit your 

needs: Online Only and Edition & Online.

Online Only Advertorial - £3,000

Our online advertorials can be up to 2,000 words, though 

we recommend a length of 650 words for optimal reader 

engagement. You can include up to 3 images, one of which 

will be featured, and we can also embed YouTube or 

Vimeo videos, as well as links to external resources and 

websites. Online advertorials are published on Mondays 

and are prominently featured in our weekly news email 

and website homepage on launch week. Additionally, they 

receive exposure through 4 social media posts across our 

social media channels. 

Edition & Online Advertorial - £4,500

This option includes all the benefits of the Online Only 

advertorial, plus a full-page advertorial in a digital edition 

of Schools Week or FE Week. The edition advertorial can 

be up to 650 words and may feature an image, giving your 

content added visibility to our readership.

Guide to Writing an Engaging Advertorial 
for Schools Week and FE Week

1. Start with a Strong Headline

The headline is the first thing people see, and it 

needs to grab their attention. Make it clear, concise, 

and relevant. Think about what would make your target 

audience want to read more. Avoid jargon and focus on 

a benefit-driven headline that addresses your audience’s 

needs.

Example: “How to Future-Proof Your Students’ Careers with 

Digital Skills Training”

2. Create a Compelling Excerpt

Your excerpt or introduction should immediately 

set the tone for the rest of your advertorial. Aim to spark 

curiosity and engage the reader from the start. Use this 

space to briefly explain what the reader will gain by 

continuing to read.

Tip: Keep it short and punchy – around 2-3 sentences. Make sure 

it aligns with your overall message.

3. Focus on Storytelling, Not Selling

An advertorial should inform and engage, not feel 

like a hard sell. The key to a great advertorial is presenting 

your product or service as a solution to a problem or 

challenge. Tell a story about how your product or service 

can benefit the reader.

Structure your content:

•	 Identify the problem or challenge your audience faces.

•	 Present your solution.

•	 Include a real-world example or case study.

•	 Conclude with how your audience can benefit.

4. Keep the Copy Concise

While we allow up to 2,000 words (online – 600 edition), 

we recommend keeping your copy to around 650 words for 

maximum impact. Readers online have shorter attention 

spans, so it’s best to deliver your message in a focused and 

concise manner.

Tip: Use short paragraphs, subheadings, and bullet points to 

make your advertorial easy to read.
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5. Include External Links Thoughtfully

Add external links that provide further value to the 

reader, whether it’s to more detailed resources, product 

pages, or company information. Ensure that links are 

naturally integrated into the text and provide additional 

context.

Tip: Don’t overload the copy with too many links – it can 

feel overwhelming. Aim for 2-3 well-placed links.

6. Use Visuals Effectively

Images and videos can help break up the text and 

make your advertorial more engaging. Use high-quality 

images that are relevant to the content and align with 

your brand. We accept up to 3 images, including a featured 

image (800px wide x 420px high). Videos can also enhance 

engagement, so consider embedding a relevant YouTube or 

Vimeo video.

Tip: Choose visuals that complement your story. Infographics, 

diagrams, and product images work well to illustrate your 

points.

7. Craft Social Media Posts

Your advertorial will also be promoted through 

social media, so it’s crucial to draft engaging posts that will 

entice users to click on the link. Ensure your Twitter or 

other social media copy is catchy and encourages clicks.

Tip: Include a call to action in your social posts, such as “Learn 

more about…” or “Discover how…”

8. Proofread and Edit

Before submitting your advertorial, take the time 

to proofread and edit the content. Check for 

grammar, spelling, and formatting errors. A polished piece 

will reflect positively on your company and your message.

What we need:
We require the following (Five days before live date):

•	 Company logo 

•	 Company name (author of the advertorial)

•	 Headline

•	 Excerpt

•	 Copy – up to 2,000 words. But we suggest 650.

•	 Please add any external links to the copy

•	� Images (up to 3, including the featured image)  

(800px wide  x 420px high)

•	� Video – we can embed Vimeo or YouTube videos if 

you wish

•	� Draft copy for twitter/social posts. (These will be used 

as a link to the advertorial)

View previous advertorials here:

SW: https://schoolsweek.co.uk/sponsored-posts/

FEW: https://feweek.co.uk/sponsored-posts/
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